
commercialisation of art/philosophy/science have become, in a sense, self-evident truths), 

but what interests me most is this ‘accumulation of values’1 which is echoed in Valéry’s ‘no matter 

what it be, a thought that has become fixed takes on the characteristics of hypnosis and becomes, 

in the language of logic, an idol: in the domain of poetic construction and art, a sterile 

monotony’2. A ‘thought that has become fixed’3 and ‘accumulation of values’4 implies possession as 

well as fixation; there is a move towards something in the hope of achieving or obtaining. Again, 

the value is not found in process but in its product, and when this product is finalised or fixed it 

becomes immortalised as a ‘self-evident truth’5 or ‘idol’6.  

But this is far from new, as Doherty reveals in his summary of postmodernism, where 

‘reason has been reduced to methesis: that is, it has been reduced to a specific form of reason. 

More importantly, this specific inflection of reason is also now presented as if it were reason-as-

such, as if it were the only valid or legitimate form of rational thinking’7, what is interesting is 

that the same could be said of poetry, and of art – that they have been forced to comply with 

reason; not only in the conception of the artwork itself (through mindset – reason within 

mentality, as a system of understanding) but also in practicality, for if you wish to reach an 

audience, the best way is to comply with the larger industries: publishers, producers etc. Doherty 

summarises further, examining how, for postmodern theorists, ‘[knowledge has become] caught 

up in a dialectic of mastery and slavery in which the mastered or overcome is not nature but 

rather other human individuals [...] from now on, to know is to be in a position to enslave’8. By 

simply communicating we find ourselves involved in a system of reason that ‘is characterised by 

power’9, and this power is prevalent in commerce, in that we must prescribe value to objects and 

that their value somewhat dictates the roles they have in the world (or what parts of the world 

they can access). Also, in order to reach an audience we must move through industry, and this 

brings up further question of power regarding producer/publisher and creator. Power, like 

Reason, aspects of industry, and ownership has too become somewhat of a ‘self-evident truth’10. 

 Yet Reason (as we know it) is far from totalitarian. In the hundreds of years since its birth 

during the Enlightenment it has experienced many alterations and modifications. Reason-

orientated philosophers, upon finding cracks in the foundations of their philosophical pedestal, 

have covered them up with paints, filled them in with spackling paste, or chiselled in a new 

ornament in the hope that no-one would notice. The arts; denied access to the pedestal of Reason 

and alienated from the philosophers, shrugged their shoulders and said confidently “l’art pour 

l’art”. They collected what artistic materials they could and set to work on their own personal 
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